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Item #9 
Rationale:  

• Video is a powerful learning medium. YouTube is the #2 search engine, second 
only to Google, and every single day YouTube receives over 3 billion views and 
users spend about 3 billion hours on the site each month. 

• YALSA’s strategic plan includes continuous learning as one of its five goals. 
Through creating this YouTube channel, YALSA would expand the scope of its 
continuing education to reach a wider audience of librarians, library support staff 
and library advocates 

• YALSA surveyed its members this past summer and learned that many members 
trust and rely on YouTube for their information needs. Currently, YALSA has a 
very limited presence on YouTube. 

• There is a dearth of information on how to serve young adults on YouTube. This 
is a major hole that YALSA is primed to step into and become a leader in this 
arena. 

• YALSA Academy will help increase brand exposure for YALSA and increase 
knowledge of the other types of CE that YALSA offers. 

• YALSA’s Big (hairy) Audacious Goal is to be the dri
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